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What makes Germany an 
important market for Greentube?

There are several factors that make 
Germany so valuable for Greentube. First of 

all, our games and content are highly popular among land-based 
players, which in turn makes it an important market for online. 
Additionally, the sheer size of the country’s 83 million population, 
as well as its advancement in mobile and internet technology, 
and the public interest in gambling, makes it a top three 
market in Europe. In addition, studies have shown that 
the regulations, despite their challenges, will allow the 
market to rebound and further increase in size over the 
next five years.

Greentube acquired the brand StarGames in 2018, 
which has been well-known in online gambling for more 
than 10 years now. In general, players associate StarGames 

with the Novomatic classic Book of Ra, as it was first available 
on StarGames back in the day, setting the groundwork for its 
success. Since then, the brand has become very well known 
among online gamblers due to its longevity and tradition. 
Stability and reliability are also ingredients that can help create 
instant recognition and trust among players.

All in all, the mixture of the market’s size and its potential for 
growth, in conjunction with our popular content and strong 
brand, make it a very important region for us.

“I personally hope the lawmakers will, 
in the near future, re-evaluate some 

of the articles in the Interstate Treaty 
on Gambling. Until then, we will 

continue our discussions with 
authorities and industry participants 

to create further understanding”

How do you assess your performance in the regulated market 
at this early stage?
So far, we are happy with what we achieved since our project 
started 18 months ago within challenging market conditions. 
We launched our brand StarGames.de on 1 July, together with 
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the market opening, ensuring our product fulfilled the different 
criteria that were technically outlined in the Interstate Treaty on 
Gambling. Besides the technical development side, we prepared 
for the German licence application, which we submitted as 
soon as this was made possible by the authorities. This meant 
submitting over 500 pages of official documentation on both 
our company and our processes; all the while, the team worked 
on the project completely remote during Covid-19 times, 
with half the team only meeting face-to-face for the go-live.

But this isn’t the end! We are aiming to obtain a German 
nationwide licence this year. Receiving this would be a 
testament to and proof of all the hard work all teams across 
Greentube have been working towards in the last one-and-a-half 
years. It will also be our opportunity to grow the StarGames 
brand even further, as we would have the ability to advertise 
within the scope of the Interstate Treaty and, potentially, 
enter the mobile app landscape – knowing that this is 
normally available with a local nationwide licence in other 
European jurisdictions already.  

What can you tell us about the restrictions and what you are 
doing to accommodate these?
The turnover tax, €1,000 ($1,179.80) monthly deposit limit, 
€1 max bet per spin and five-second spin duration are challenging 
as a whole. The regulated market is being presented with tough 
hurdles, leaving the unregulated market at an advantage under 
the current restrictions. This idea has already been predicted 
by several studies in the past and we already see some signs 
after only one month of operation.

I personally hope the lawmakers will, in the near future, 
re-evaluate some of the articles in the Interstate Treaty 
on Gambling. Until then, we will continue our discussions 
with authorities and industry participants to create further 
understanding of where adaptations to the rules can better 
improve player protection and experience. A taxation scheme 
that does not penalise the player would be an important part 
and a step in this direction could be in proposing 
state-of-the-art player protection concepts and tools, 
while ensuring high-quality entertainment comes with a 
built-in safety net.

Are the restrictions encouraging innovation among suppliers?
Definitely. Greentube is evaluating and introducing different 
new concepts and ideas which will be further developed once 

we have feedback from the players. We also have ideas on how 
to improve our content line-up in light of the restrictions and 
these are expected to be released later this year. 

I expect even more creative ideas and solutions to appear 
on the market, once operators are obliged to connect to the 
central regulatory database which controls parallel gaming 
across websites. As we know, after this time it will not be 
possible for a player to start a game on two separate sites 
– only on one. 

For this reason, I am pretty certain game suppliers, 
as well as operators, will try to find innovative ways to keep 
customers entertained at their end for a longer period of time.
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